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This research focuses on analyzing residents' perception and
attitude toward tourism development in the Federation of Bosnia
and Herzegovina (FB&H). For the purpose of this research, the
existing models on residents' perception and attitudes were modi-
fied and a new theoretical model of six constructs was tested ap-
plying Confirmatory Factor Analysis (CFA). The dimensions of the
model, perception of tourism management, perception of eco-
nomic, social and environmental impacts, residents' satisfaction,
support for further tourism development, were formed as latent
variables, accompanied with a set of three or four consonant
questions. The model suggests that the support for tourism
development is indirectly stipulated by the perception of tourism
management, and by economic, social and environmental
impacts. Analyses have shown that 6 out of the 7 suggested
hypotheses have been confirmed. The findings indicate that the
residents of the FB&H strongly support tourism development as
they perceive it brings more positive impacts, which are greater
than the actual governmental investment into the sector.
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INTRODUCTION
Over the past four decades, a considerable amount of research
has been made on the local communities residents' attitude
toward tourism development and its impact (Andereck & Ny-
aupane, 2011; Andereck & Vogt, 2000; Ap, 1992; Ap & Crompton,
1993; Doxey, 1975; Gursoy, Chi, & Dyer, 2010; Huh & Vogt,
2008; Jurowski & Gursoy, 2004; Liu & Var, 1986; Nunkoo &
Ramkissoon, 2011; Nunkoo & Gursoy, 2012; Pizam, 1978; To-
sun, 2002; Vargas-Sánchez, Porras-Bueno, & de los Ángeles
Plaza-Mejía, 2011). These studies come as a follow-up to the
massive increase of tourism which has been recorded in nu-
merous destinations, constituting one of the most systematic
and well-studied areas of tourism (McGehee & Andereck, 2004),
however, with secondary or less popular destinations not as
much researched compared with mass tourism destinations
(Ritchie & Inkari, 2006).

This research was carried out on the territory of the Fed-
eration of Bosnia and Herzegovina (the FB&H), one of the
two entities of the state of Bosnia and Herzegovina (B&H). Tour-
ism statistics in the FB&H record a continuous positive growth,
showing that overall stays and overnights in 2016 doubled
compared to those in 2010. The FB&H appears as an interesting
tourism destination, located in a favorable geographical posi-
tion, at the intersection of the Alps, the Mediterranean and
the Balkans. In the FB&H there is still a lack of interest in the
academic sphere as well as of public policies creators to in-
clude residents' attitudes in their analysis. Having in mind that
this is the first research of this kind in the FB&H, some of the
models (Homsud & Promsaard, 2015; Perdue, Long, & Allen,
1990) on perceptions and attitudes of residents were modified
and adapted. Analyzing previous research, recent data, and
forecasts on tourism trends in the FB&H, the authors came to
the conclusion that the model should focus on the analysis of
residents' satisfaction with tourism and their support for future
tourism development in the FB&H. In order to better under-
stand and explain these goals, at the same time governed by
numerous previous studies in the field, the authors analyzed
residents' attitudes on the economic, socio-cultural and envi-
ronmental impacts of tourism development. Researchers who
analyzed these problems confirmed that there is a strong rela-
tionship between perceptions of tourism impacts in local res-
idents and their support for further tourism development. In
the last two decades researchers have analyzed more thor-
oughly the factors influencing perceived impacts and tourism
development support (Gursoy & Rutherford, 2004). The re-
ferred studies and works in the Literature Review have con-
tributed to the modification and adaptation of our model for
the FB&H.132



Literature review
Understanding residents' attitudes on tourism development
is crucial for successful sustainable tourism management and
its development in general (Gursoy et al., 2010). A great num-
ber of authors who researched attitudes and residents' per-
ception through Social Exchange Theory or Irridex (Doxey, 1975),
developed models which subsequently tested individual rela-
tions between residents' perception of tourism management
and, subsequently, their support for its further development.
However, there still exists a range of untreated issues on resi-
dents' attitudes in countries in transition, where tourism de-
velopment is undergoing its initial phase. Despite that, there
are numerous studies dealing with the related topic but main-
ly focusing on certain issues, i.e. on factors that influence res-
idents' perception in rural communities (Kosmaczewska, Tho-
mas, & Dias, 2016; Látková & Vogt, 2012). Furthermore, the
work of Dann (1988), in the form of bibliographical analysis,
elaborates tourism research of the Caribbean while mention-
ing some of the related factors. Nevertheless, the aim of this
research was to further the existing theoretical models of per-
ception and attitudes of residents by using the model tested
in the FB&H. For this purpose, we adopted some of the exist-
ing models and additionally modified them, only to get the
adjusted model which is tested. The operationalization of ex-
amined constructs and selection of variables that are relevant
for each set of predictors are based on the integration of exist-
ing theoretical postulates and empirical validation within the
Social Exchange Theory. Taking into account previous empir-
ical research, we started this research with the assumption
that the perception of tourism management has positive ef-
fects on residents' attitudes and their support for the further
development of tourism.

Residents' satisfaction and their support
for further tourism development
It is evident that the Social Exchange Theory, which was as a
general sociological theory adapted by Ap (1992) for the pur-
pose of examining relations between tourism participants, ap-
pears as the most functional and also very well applicable for
the analysis of complex relations stemming from the tourism
process in a certain local community (Faulkner & Tideswell,
1997; Jurowsky, Uysal, & Williams, 1997; Látková & Vogt, 2012;
Perdue et al., 1990; Gursoy et al., 2010; Lee, 2013). The Social
Exchange Theory assumes that the exchange of social and
material resources is a fundamental form of human interac-
tion (McGehee & Andereck 2004), and in that sense, many fac-
tors influencing residents to take a positive attitude are relat-
ed to the fact whether they get direct or indirect benefits from
tourism.133



Tourism development management
Local governments, policymakers, and businesses should have
a deep understanding of the reasons for the support or de-
cline of tourism development in the local community, be-
cause the success and sustainability of any development de-
pends on active support of the local populations (Gursoy &
Rutherford, 2004; Gursoy et al., 2010). Such information can
help planners select developments that can minimize nega-
tive impacts and maximize support for tourism development
amongst certain members of the local population. In this mod-
ified model, we tested the perception of local residents on
tourism management led by relevant governmental institu-
tions and organizations. The importance of including analys-
es of residents' perception on governmental tourism manage-
ment in this research has emerged from the fact that the rele-
vant tourism governmental organizations have undertaken
the process of reform in the FB&H's tourism sector, which is
induced by the recognition of tourism as key to the econom-
ic development of this entity.

Residents' perception of economic,
socio-cultural and environmental impacts
The tourism phenomenon and its continuous growth initiate
both positive and negative attitudes of local residents toward
its further development, the roots of which could be found in
the host's perception of tourism impacts on the local commu-
nity (Ap, 1992; Andereck & Nuyapane, 2011). As for the eco-
nomic impacts of tourism, the majority of studies have con-
firmed a positive relationship between the perceived economic
benefits and attitudes. When it comes to social and cultural
impacts, research has shown mixed findings, both positive and
negative. In the tourists' search for authenticity, questions are
raised as to how this quest is successful and whether it brings
real insight into the authentic culture of the locals (MacCan-
nell, 1973; Mechkank, 2011), and how that quest affects it.
Some authors stated that commoditization of culture takes place
in order to artificially bring closer the authentic culture to the
tourist (Greenwood, 1976). For others, the commoditization
either helps preserve culture (Cohen, 1988), or even prompts
residents engaged in tourism to utilize new channels of ac-
cessing traditions that may have persisted across centuries (Me-
dina, 2003).

The impact of tourism on local culture is visible especial-
ly in cases where tourists are more dominant in the sense of
financial and cultural power (Burns, 1999), which results in
local people adapting to tourists' needs, attitudes and values
and ultimately starting to imitate them (Nash, 1996). Along
with the cultural, there are studies that confirm the negative
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social impacts of tourism. In his study of local residents' atti-
tudes in an Australian town, Ross (1992) points out the nega-
tive attitudes which stemmed as a result of high real estate
prices and high crime level. Several other authors have con-
firmed variables such as price increase of goods, services and
real estate. Ap (1992), King, Pizam, and Milman (1993), Per-
due et al., (1990), Pizam (1978) have pointed out the social dis-
advantages caused by tourism increase, such as hustle, heavy
traffic and high crime rate, and Liu & Var (1986) have also
indicated the negative impacts on the natural environment.
Assante, Wen, and Lottig, (2012) also found that residents recog-
nize that economic benefits come with a cost to the environ-
ment, which ultimately diminishes residents' support for tour-
ism development.

Apart from the negative socio-cultural impacts, residents
reported positive attitude regarding tourism in the sense that
it improves more recreation and park opportunities, improved
quality of life (King et al., 1993; Perdue et al., 1990), improved
appearance (Perdue et al., 1990), more facilities and a greater
range of choice in services (Ritchie & Inkari, 2006). Besides
these, the social impacts of tourism may improve public utili-
ties such as pavements, lighting, parking, litter control; op-
portunities for shopping can be increased (Gursoy & Ruther-
ford, 2004; Ritchie & Inkari, 2006), but also the level of service
in local shops and restaurants and landscaping can be im-
proved (Pizam, 1978; Williams & Lawson, 2001). Several other
authors have confirmed variables such as price increase of
goods, services and real estate.

STUDY SETTING
B&H declared independence in 1992 and soon after experi-
enced the war (1992–1995) that ended by signing the Dayton
Peace Agreement. The agreement resulted with a solution where
B&H was composed of two entities (the Federation of Bosnia
and Herzegovina and Republika Srpska) and the District of
Brčko. The complex governmental structure affects the pro-
cesses of development in general and in tourism as well (Ali-
pour & Dizdarevic, 2007).

However, tourism activities in the FB&H in recent years
are evidently increasing. According to official data, since 2010,
the number of tourists has almost doubled. In 2010 407,000
tourists visited the FB&H, and in 2016 the number increased
to 812,000 tourists (Federal Institute of Statistics, 2017a). A dis-
tinct and turbulent history has created an almost unique spot
symbolizing the meeting point of eastern and western civi-
lizations (Nurković, 2009). The FB&H is currently experienc-
ing the initial phase of tourism development, but without an
official strategic development plan. The Strategy of Tourism De-135
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velopment was created in 2008 but was never officially adopt-
ed, while the development of the legal framework (Law on
Tourism) has been under way since 2014. The country's com-
plex structure, multi-ethnic nature, extensive bureaucracy and
other related problems give rise to obstacles that are very dif-
ficult to overcome in any segment, particularly tourism.

THE STUDY AND METHODOLOGY
Various impacts of tourism certainly influence different seg-
ments of society and locality but ultimately it is the residents
of a local community who are directly exposed to tourism de-
velopment, which is a fact that should be considered in the
process of establishing tourism development guidelines. So, it
could be said that it is the residents of a local community that
are the main carrier of tourism development in every tourism
destination. In destinations that are still in the initial phase of
their life-cycle (Butler, 1980), as it is the case with the FB&H,
empirical research has proved that residents' attitudes toward
tourism development support are generally more positive in
comparison to those in later stages of development.

Following the analysis of relevant literature, we modified
the existing models on residents' perceptions and attitudes
(Homsud & Promsaard, 2015; Perdue et al., 1990), which we
used to set up a theoretical model with six constructs (Image 1).
The research tests applicability of the modified model on the
territory of the FB&H.

The model contains six dimensions: attitudes of tourism
development support, perception of economic, social and eco-
logical impacts, perception of tourism management and atti-
tudes about further tourism development. The modified model
assumes there is a direct influence of tourism management
perception on the perception of economic, social and ecolog-
ical impacts. The direct variable support for tourism develop-
ment is considered to be under the direct influence of the res-
idents' satisfaction about the tourism factor. The following
variable definitions were applied in this research:

Tourism management perception relates to residents' percep-
tion of local authorities' management and tourism develop-
ment creators. This variable contains three question sets or
constructs.

Residents' satisfaction about tourism represents an expected
additional value for the individual community member as to
how tourism influences residents' pride. Furthermore, it ex-
plains whether residents consider that the overall positive
tourism impacts outweigh the negative ones, and whether
money invested in tourism is considered to be a good invest-
ment.
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X1

X2

(Yenv) X3

X4

X5

Y1 (Yec) X6

X7

Y2 (Ym) (Ysoc) X8

X9

Y3 (Ysat) X10

X11

X12

(Ysup) X13

X14

X15

Perceived governmental management of tourism (Ym)

Y1 Tourism has a great potential for the development of the local community in the future
and it could be one of the leading economic activities.

Y2 Competent authorities and relevant ministries that deal with tourism planning harmo-
nize the resident’s needs and tourism development well.

Y3 I think that tourism organizations and competent authorities make good decisions for
tourism development in the local community.

Perceived environmental impacts (Yenv)

X1 Tourism development disrupts life in the city/town center in terms of disturbing peace-
ful life and increasing crowdedness and hustle.

X2 Due to the increase in tourists' numbers there is more litter and garbage.
X3 Tourism in the FB&H is developed in accordance with environmental protection.

Perceived economic impacts (Yec)

X4 Money that local communities spend on tourism development and improvement is a
good and desirable investment.

X5 Overall benefits of tourism exceed its negative sides.
X6 Tourism development encourages the feeling of pride in local residents.

Perceived social impacts (Ysoc)

X7 Tourism creates opportunities of meeting new people and making new contacts
and friendships.

X8 Tourists coming to the FB&H are mainly familiar with its habits and culture of
local residents.

X9 Local residents are familiar with the culture of visiting tourists.
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Residents' satisfaction (Ysat)

X10 Tourism development increases employment opportunities and creates new jobs
in the FB&H.

X11 Tourism contributes to increased real estate demand and price.
X12 Tourism development brings new facilities from which the overall community benefits.

Residents' support for further development (Ysup)

X13 I support the construction of new facilities and content that would attract more tourists.
X14 Growth of tourism produces good effects and strongly benefits the economy of the

local community.
X15 I would like to see more tourists in the area I live.

Support for further tourism development is a latent variable
reflecting residents' attitudes on support for development of
new tourism facilities that are supposed to attract more tour-
ists. This variable has four constructs.

Residents' perception of economic impacts of tourism is a set
made of three constructs, or questions/statements sets that are
related to residents' perception as to whether tourism con-
tributes to new employment opportunities, real estate prices
and overall economic benefits.

Residents' perception of social impacts of tourism is a latent
variable created by a set of questions/statements through which
residents explain their attitudes about tourists and whether
they are generally satisfied with the social impacts of tourism.
This statement set is related to the residents' perception of
hospitability needed for tourists and whether tourism creates
opportunities for meeting new people and cultures.

Residents' perception on environmental impacts of tourism is
created as a latent variable comprised of a set of questions/
statements which give information on how residents per-
ceive the influence of tourism on different environmental as-
pects such as traffic congestion in central city parts or the general
attitude about the influence of tourism on the environment.

Each of the model's six dimensions were formed as a
latent variable with three or four accompanying sets of ques-
tions for each variable. The model suggests that the support
for tourism development is indirectly stipulated by the per-
ception of tourism management, and by economic, social and
environmental impacts. Besides, the model suggests that res-
idents' satisfaction has a direct and positive influence on sup-
port for the further development of tourism.

We created a questionnaire for analyzing residents' per-
ceptions and attitudes toward tourism development according
to existing empirical research by Perdue et al. (1990), Ritchie
and Inkari (2006), Ryan, Scotland, and Montgomery (1998), Li
and Wan (2013) and Gilbert and Clark (1997).

The questionnaire was divided into two parts. The first
part includes socio-demographic characteristics of respon-138



dents and it was purposefully constructed for the needs of this
research. It contained four particles, where data on gender,
age, education and employment were collected. The second
part was created in 20 particles, or questions, that gave an-
swers on how residents perceive tourism management, as
well as economic, social and environmental impacts. In order
to achieve the research objectives, it was also necessary to test
a specific set of questions that are related to residents' satisfac-
tion and support for further tourism development. The ques-
tions/statements correspond to a five-point Likert scale, used in
most analyses dealing with residents' attitudes and perception
of tourism (5 = Strongly Agree, 1 = Strongly Disagree).

For the purpose of testing the hypotheses and evaluating
perceptions and attitudes of residents, we used a statistical
procedure divided into two phases on two separate samples.
The sampling frame included the population in all 10 Cant-
ons in the FB&H, having in mind that this entity is in the fo-
cus of tourism research for the purpose of passing a new Law
on Tourism. The survey questionnaire was distributed through-
out all ten Cantons, considering also different tourism possi-
bilities and offers, as well as seasonality. The reason for ques-
tionnaire dispersion throughout all the Cantons was also linked
to the numerous possibilities of analyses, for example whether
the responses were related or influenced by geographic loca-
tions (Dillman, Smyth, Christian, & O'Neill, 2010). The sample
was selected using a convenience sample method from the
FB&H population, targeting both gender and persons over 18
years of age, therefore eligible in public policy creation through
public hearings. The survey structure and procedures are based
on online survey methodology (Messer & Dillman, 2011; Dill-
man, Smyth, & Christian, 2014). Email addresses were collect-
ed from various companies and organizations throughout all
of the FB&H Cantons. Contacts of unemployed persons were
retrieved from the Federal Bureau of Employment, and stu-
dents were contacted through Universities of Sarajevo, Mos-
tar and Tuzla. This research excluded respondents from the
tourism sector.

In the first phase, a pilot testing was implemented aimed
to eliminate possible deficiencies in the questionnaire, as well
as in techniques that are applied during the survey. The ques-
tionnaire was sent in the period from August 2016 to January
2017 to 400 addresses, of which 276 respondents (69%) gave
valid responses.

According to the results of our pilot research (276 respon-
dents), we conducted tests of reliability and normality of in-
dependent and dependent variables. Values of Cronbach's alpha
predictor and dependent variables are shown in Table 1.139
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Cronbach's
Endogenous Exogenous alpha Skewness Kurtosis

Yenv X1 0.932 -1.21837 0.577
X2 0.932 -1.26916 0.512
X3 0.931 -1.74924 2.274

Yec X7 0.939 2.266144 6.251
X8 0.937 0.429283 -0.605
X9 0.933 -0.88657 0.039

Ysoc X4 0.931 -1.60815 1.841
X5 0.933 -0.73378 -0.253
X6 0.933 -0.71537 -0.135

Ysat X10 0.933 -0.62254 -0.203
X11 0.934 -0.50607 -0.425
X12 0.931 -1.2129 0.590

Ysup X13 0.932 -0.92822 -0.040
X14 0.932 -1.3605 0.910
X15 0.932 -1.38772 0.923

Ym Y1 0.936 0.485756 0.063
Y2 0.938 0.966774 0.744
Y3 0.937 0.537607 -0.147

Using the same methodology as in the pilot testing, the
questionnaire was sent to 480 email addresses and got the res-
ponse of 404 (84%).

There is an evident disproportion between the number of
female (56.1%) and male respondents (43.8%). Most of the res-
pondents have a university degree (58.67%). 17.8% of the res-
pondents are between age 18-25, 38.7% are employed and 25.99%
are students.

It is expected that the results of this research bring guide-
lines needed for future steps in order to influence a broader
involvement of the community into the tourism planning
process, taking into consideration principles of sustainability.
Doxey's (1975) postulate about euphoria in local residents dur-
ing the initial stage of tourism was accepted, as well as Social
Exchange Theory's claims about positive relations between
economic impacts and residents' satisfaction. Also, at the be-
ginning of tourism development there is insufficient compli-
ance of tourism development with the environment, so we as-
sume that residents' perception of environmental impacts has
a negative relation to residents' satisfaction, having in mind
that the local community often bears the consequences of
environmental degradation that is caused by tourists' exploi-
tation (Beeton, 2006; Holden, 2009).

Based on analyses of the previous research in the field, it
is anticipated that:
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Sample FB&H
Demographics n % %

Gender Male 177 43.8 49.03
Female 227 56.1 50.97

Occupation Employee 155 38.37 33.90
Student 105 25.99 2.92
Housewife 57 14.11 5.09
Unemployed 58 14.36 14.94
Retired 29 7.18 18.54

Age 18-25 69 17.08 11.03
26-35 45 11.14 14.59
36-45 48 11.88 14.11
46-55 29 7.18 15.40
56-65 54 13.37 12.28
65+ 37 9.16 11.96

Education level High school 167 41.34 51.14
University degree 237 58.67 13.15

Canton of residence Sarajevo 69 17.08 18.86
Zenica-Doboj 45 11.14 16.23
Tuzla 48 11.88 19.91
Central Bosnia 29 7.18 11.33
Herzegovina-Neretva 54 13.37 9.84
Canton 10 37 9.16 3.67
Posavina 21 5.20 1.89
West Herzegovina 30 7.43 4.22
Una-Sana 45 11.14 12.18
Podrinje 26 6.44 1.05

Source: Primary data, Federal Institute for Statistics (2017b)

H1: The perception of tourism management has a negative re-
lationship with environmental impacts.

H2: The residents' perception of tourism management has a
positive relationship with economic impacts.

H3: The perception of tourism management creates a posi-
tive relationship with social impacts.

H4: The perception of environmental impacts has a positive
relationship with residents' satisfaction with tourism de-
velopment.

H5: The perception of social impacts has a positive relationship
with residents' satisfaction with tourism development.

H6: The perception of economic impacts has a positive rela-
tionship with residents' satisfaction with tourism devel-
opment.

H7: The residents' satisfaction has a positive and statistically
significant relationship with their support for further tour-
ism development.141
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RESEARCH FINDINGS AND DISCUSSION
Following the questionnaire implemented on 404 respondents,
we conducted tests of reliability and normality of independent
and dependent variables. Values of Cronbach's alpha predic-
tor and dependent variables confirmed that the chosen vari-
ables were valid.

The main constructs in the model were tested with Con-
firmatory factor analysis (CFA), or path analysis. Table 3 also
shows that all AVE values were above 0.5.

Std.
Item loading t-value AVE CR

Money that local communities spend on tourism development
and improvement is a good and desirable investment. 0.84 20.38

Overall benefits of tourism exceed its negative sides. 0.88 22.04 0.757367 0.971353

Tourism development encourages the feeling
of pride in local residents. 0.89 22.58

Tourism has a great potential for the development
of the local community in future and it could be
one of the leading economic activities. 0.65 12.35

Competent authorities and relevant ministries that deal
with tourism planning harmonize residents' needs and
tourism development well. 0.68 12.88 0.463000 0.720923

I think that tourism organizations and competent
authorities make good decisions for tourism
development in the local community. 0.71 13.17

Tourism development disrupts life in the city/town
center in terms of disturbing peaceful life and
increasing crowdedness and hustle. 0.88 22.2

Due to an increase in tourists' numbers there is more
litter and garbage. 0.87 21.73 0.774467 0.911512

Tourism in the FB&H is developed in accordance with
environmental protection. 0.89 22.55

Tourists coming to the FB&H are mainly familiar with the
habits and culture of local residents. 0.89 21.57 0.582467 0.785227

Local residents are familiar with the culture of visiting tourists. 0.92 23.32

Tourism development increases employment opportunities
and creates new jobs in the FB&H. 0.87 20.87

Tourism contributes to increased real estate demand and price. 0.88 21.06 0.634467 0.835498

Tourism development brings new facilities from which the
overall community benefits. 0.61 13.9

I support the construction of new facilities and content
that would attract more tourists. 0.87 21.62

Growth of tourism produces good effects and strongly
benefits the economy of the local community. 0.89 22.51 0.708867 0.879094

I would like to see more tourists in the area I live. 0.76 17.63

� TABLE 3
The measurement
model



The method of probability assessment was used in order
to establish reliability and validity via composite reliability,
which needs to be higher than 0.70 as set in the theory (Nun-
nally & Bernstein, 1994). Although standard loadings on some
items are less than 0.7, like Tourism has a great potential for the
development of the local community in future and it could be one of
the leading economic activities (0.65) and Competent authorities
and relevant ministries that deal with tourism planning harmonize
residents' needs and tourism development well (0.68), we didn't ex-
clude them, since CFA analysis showed that the measured va-
riables represented the number of constructs well. Chi-square =
328.16, degrees of freedom = 120, comparative fit index (CFI) =
0.98, goodness of fit index (GFI) = 0.92, root mean square
residual (RMR) = 0.069, standardized RMR = 0.052. Variables
that are included into multiple regression analysis may have
certain measurement errors, which can cause certain prob-
lems during the interpretation of results. The starting model
Cmin / df = 4.79, CFI =0.960, GFI = 0.850, RMR = 0.079, a
RMSEA = 0.097, which shows that the level of model suit-
ability is within acceptable borders.

In table 4, the relationships and expected direction of de-
pendent and independent variables are presented.

Effects S. est. Z – value

Perception of government Perceived environ-
tourism management mental impacts -0.06 1.02 Not supported

Perception of government Perceived economic
tourism management impacts 0.94*** 19.95 Supported

Perception of government
tourism management Perceived social impacts 0.84*** 6.42 Supported

Perceived environmental impact Residents' satisfaction 0.23*** 4.97 Supported

Perceived social impact Residents' satisfaction 0.70** 2.58 Supported

Perceived economic impact Residents' satisfaction 0.23*** 5.37 Supported

Residents' satisfaction Residents' support 0.85*** 14.79 Supported

The structural model confirmed 6 out of 7 suggested hy-
potheses. Six of all the independent variables were statistical-
ly significant.

Hypothesis 1 – The residents' perception is that tourism
management negatively influences environmental impacts. This
hypothesis is not supported, the relationship is negative with
the coefficient 0.062. Jurowski et al. (1997) confirmed that res-
idents perceive the economic and social impacts positively,
whereas the environmental ones negatively.143
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Hypothesis 2 – Residents perceive that efficient govern-
mental management has a positive influence on economic im-
pacts of tourism, which was supported by the coefficient 0.94
Furthermore, the hypothesis supports a relationship recog-
nized by Wong (1996) – tourism planning and management is
indispensable for residents' satisfaction, which consequently
results in positive effects on economic impacts. These results
are also confirmed by Ko & Stewart (2002) and Faulkner &
Tideswell (1997).

Hypothesis 3 – Residents perceive that tourism management
creates a positive relationship with social impacts, which is
supported by the coefficient 0.84. Social impacts of tourism
affect the local community and local residents and the quali-
ty of their life through an increase of tourism and their direct
and indirect associations with tourists. Positivity in that sense
may be viewed in advanced services and enhanced restaurants
landscaping (Pizam, 1978; Williams & Lawson, 2001), and
improved opportunities for shopping (Gursoy & Rutherford,
2004; Ritchie & Inkari, 2006).

Hypothesis 4 – has investigated the influence of environ-
mental impact perception on satisfaction of the wider com-
munity. Positive influence on overall residents' satisfaction is
the hypothesis that is supported by 0.23. Residents that posi-
tively perceive the influence of environmental impacts will
have greater community satisfaction. These stands are con-
firmed by the majority of authors (Cavus & Tanrisevdi, 2003;
Cohen, 1988; Doxey, 1975; Dyer, Gursoy, & Sharma, 2007;
Faulkner & Tideswell, 1997; Ko & Stewart, 2002).

Hypothesis 5 – Social impacts have a positive relationship
with residents' satisfaction, and it is supported by the coeffi-
cient 0.70. These results correlate with previous analyses con-
firmed in the works of Doxey (1975) and Perdue et al. (1990).

Hypothesis 6 – Economic impacts have a positive relation
with residents' satisfaction, which is supported by the coeffi-
cient 0.23. Numerous studies have already proved that resi-
dents who are economically dependent on tourism develop po-
sitive attitudes and manifest satisfaction (Pizam, 1978; Broug-
ham, & Butler, 1981).

Hypothesis 7 – foresees that overall residents' satisfaction
will positively influence residents' attitudes and the support
for tourism development, which is supported by the coeffi-
cient 0.85. Such a result confirms the relation recognized by
Cavus & Tanrisevdi (2003), that residents who feel involved in
the process of tourism planning are favorable toward further
tourism development. Although this research did not test the
question set on whether residents consider themselves suffi-
ciently involved in tourism planning activities, the majority
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of authors find it necessary for sustainable tourism develop-
ment. Inclusion of the wider community certainly increases
positive and favorable feelings (Dyer et al., 2007; Ko & Stew-
art, 2002). The relationships between tourism support and
other variables, such as residents' satisfaction, were discussed
considerably in research. It is confirmed that satisfaction is
positively related with the variable support for tourism develop-
ment. Some analyses showed that these variables were not
statistically significant (Woosnam, 2012). A positive connec-
tion was confirmed in the relationship between community
perception and support for tourism (Nicholas, Thapa, & Ko,
2009), whereas Perdue et al. (1990) confirmed a negative rela-
tionship existing between variables.

About 83% of all respondents agree that "Tourism devel-
opment increases employment opportunities and creates new
jobs", without significant difference between Cantons. Some
47% of respondents agree that "Growth of tourism produces
good effects and strongly benefits the economy of the local
community", and about 81% agree with "I would like to see
more tourists in the area I live".

47% of respondents confirm that "Money that local com-
munities spend on tourism development and improvement is
a good and desirable investment".

The majority of the respondents agree that "Overall ben-
efits of tourism exceed its negative sides", most of them from
the Herzegovina-Neretva Canton (28%). A greater part of the
respondents support "Tourism development disrupts life in
the city/town center in terms of disturbing peaceful life and
increasing crowdedness and hustle", mostly from the Sara-
jevo Canton (22%).

The majority of the respondents, mostly from the Sara-
jevo Canton, do not find that "Tourism is developed in accor-
dance with environmental protection".

The distribution of answers is similar in all cantons when
it comes to "Tourism creates opportunities for meeting new
people and making new contacts and friendships".

CONCLUSION
With the recent expansion of tourism, B&H is becoming an
emerging factor on the international competitive market. In
view of future tourism development in the country, it is par-
ticularly important to examine and understand residents' per-
ception and attitudes.

The results of analysis have shown that considering the
suggested hypotheses, 6 out of 7 hypotheses have been con-
firmed and six out of all the variables are statistically signifi-
cant. The obtained data have shown that the residents of the
FB&H strongly support tourism development. This support145
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confirms the Social Exchange Theory's main postulates, confirm-
ing its ideas of positive perception of the local population toward
tourism development only in the case if it brings more bene-
fits than cost.

Efficient government management has a positive effect on
economic impacts, and governmental tourism management
and planning are crucial for residents' satisfaction. The cur-
rent government structure in B&H and the FB&H suffers
from a lack of vertical and horizontal coordination amongst
institutions, and is considered to be the factor hampering the
development of the national economy, including the tourism
sector (Peštek & Činjarević, 2014). In the absence of a nation-
al and entity policy for tourism development, it is difficult to
formulate effective development strategies in B&H and the
FB&H. Over previous years, development activities in tour-
ism have been managed in an uncoordinated manner with-
out a strategic long-term orientation. This underlines the sig-
nificance of the study for tourism policy creators. The re-
search results and theoretical framework confirm the need
for urgent legislation and creation of strategic documents that
are aimed at regulating the tourism sector, thus establishing
sustainable tourism development and an efficient destination
management framework.

The results additionally confirm and contribute to a bet-
ter understanding of the Social Exchange Theory, defined by
the model, taking into consideration the model's various im-
pacts (economic, socio-cultural and environmental) related to
the respondents' support. The analysis of the central model
showed that the "Perception on government tourism manage-
ment" is most strongly affected by perceived social impacts,
followed by economic ones, whereas environmental percep-
tion does not have a statistically significant influence. How-
ever, it should be noted that relations between "Residents' sat-
isfaction" and each of the impacts may vary depending on the
context. In the FB&H example, "Residents' satisfaction" is under
a weaker influence of environmental and economic impacts,
whereas social impacts are more distinguished.

This research had several limitations which need to be
solved in future research. Firstly, the study was conducted
only on the territory of the FB&H, and not the whole territo-
ry of B&H. In further research it will also be necessary to ana-
lyze data relating to residents' attitudes throughout several
years, so that the model could be better explained and under-
stood. Interviews and focus groups with some of the resi-
dents could be of help in order to support/reject the conclu-
sions acquired by the use of the SEM technique.
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U istraživanju se analiziraju percepcije i stavovi koje
stanovništvo ima prema razvoju turizma u Federaciji Bosne i
Hercegovine (FBiH). Za ovo istraživanje modificirani su
postojeći modeli o percepcijama i stavovima stanovništva, a
testiran je i novi teoretski model sa šest konstrukata uz
primjenu konfirmatorne faktorske analize. Dimenzije modela
percepcija o upravljanju turizmom, percepcija o ekonomskim,
socijalnim i okolišnim učincima, zadovoljstvo stanovništva,
podrška budućem razvoju turizma formirane su kao latentne
varijable koje prate skup odgovarajućih pitanja. Model
sugerira da je podrška razvoju turizma neizravno uvjetovana
percepcijom o upravljanju turizmom, kao i o ekonomskim i
socijalnim učincima te utjecaju na okoliš. Rezultati analize
potvrdili su 6 od 7 postavljenih hipoteza, pokazujući da
stanovništvo FBiH snažno podržava razvoj turizma s obzirom
na to da donosi više pozitivnih učinaka, koji su veći od
stvarnog ulaganja vlade u sektor turizma.

Ključne riječi: percepcija i stavovi stanovništva, razvoj
turizma, lokalna zajednica, Federacija Bosne i Hercegovine
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