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Drawing on the escape theory, we propose that emotional
intelligence is negatively linked to materialism and
compulsive buying. Our research demonstrates that the
ability to manage one's emotions is associated with lower
levels of materialism and compulsive buying. We also show
that materialism functions as the mechanism underlying the
emotional intelligence — compulsive buying relationship.
Similarly, the ability to understand one's emotions was found
to be negatively related to compulsive buying. Contrary to
expectations, the path between the understanding of one's
emotions and materialism was found to be non-significant,
suggesting that the link between emotional intelligence and
materialism might not always be direct. As expected,
materialism was positively linked to compulsive buying. Our
research contributes to the relevant literature with a new
antecedent of materialism, namely emotional intelligence.
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INTRODUCTION
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Research shows that in today's societies consumers are in-
creasingly preoccupied with overconsumption, consequently
at risk of being turned into the more severe forms of compul-
sive buying (hereinafter CB). Approximately 5% prevalence
of CB across the world indicates that one in every twenty con-
sumers is exposed to addictive buying behaviour (Maraz et
al., 2016). Despite the diversity of conceptualisations, empiri-
cal results consistently show that CB is associated with vari-
ous unwanted psychological, social and financial outcomes.
Addictive buying was found to be related to profound life dis-
satisfaction (Otero-Lépez et al., 2011). Greater CB significant-
ly relates to lower quality of life and results in a substantial
monetary cost for compulsive buyers (Zhang et al., 2017). Em-
pirical evidence also provides support for an association be-
tween CB and substance abuse/dependence, as well as anxiety
disorder (Zhang et al., 2016).

The other dimension widely acknowledged as the dark
side of consumer behaviour is materialism (Moschis, 2017), which
has been documented as a strong predictor of CB (Dittmar et
al., 2014). Extensive research shows that both materialism and
CB are linked to poorer subjective well-being (Burroughs &
Rindfleisch, 2002; Kasser & Ahuvia, 2002). On the other hand,
a greater sense of subjective well-being has been attributed to
increased emotional intelligence (hereinafter EI) (Sanchez-Al-
varez et al., 2016; Zeidner et al., 2012). Thus, if the ability to
deal with emotions and subjective well-being is positively
connected, then it is plausible that EI has the potential to pro-
tect against a disposition towards acquiring possessions and
excessive buying.

However, though substantial research on the causes of CB
and materialism was conducted, research on the consumer's
ability to deal with emotions in explaining the preoccupation
with possessions has been scant. The ability to understand and
manage emotions is considered to be one of the components
of EI. Recent literature suggests that EI may enhance the un-
derstanding of behavioural addictions (Kun & Demetrovics,
2010) as well as materialism (Shrum et al., 2014). Despite the
acknowledgement of the relevance of emotions in the domain
of consumer behaviour (Kidwell et al., 2008), research that
links EI to CB and materialism is sparse. In addition, a sys-
tematic literature review of Kun and Demetrovics revealed
that the ability to understand and manage emotions should
account for the appearance of behavioural addictions, yet the
link between behavioural addictions and EI has been rela-
tively under-studied.
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The present study addresses this research gap by explor-
ing the effect of EI on the tendency towards CB through ma-
terialism. First, this study contributes to the literature by clar-
ifying the effect of the two dimensions of EI, i.e., the under-
standing and the management of one's emotions with regard
to materialism and CB proclivities. Second, the study elabo-
rates on prior works by examining the mediational process
through which EI relates to CB.

LITERATURE REVIEW AND HYPOTHESIS DEVELOPMENT

The relationship between
emotional intelligence and compulsive buying

489

Compulsive buying. In consumer behaviour literature, compul-
sive consumption has been defined by O'Guinn and Faber (1989,
p- 148) "as a response to an uncontrollable drive or desire to
obtain, use, or experience a feeling, substance, or activity that
leads an individual to repetitively engage in a behaviour that
will ultimately cause harm to the individual and/or to others".
The definition reveals that compulsive consumption is not
entirely limited to the consumption of goods. Edwards (1993,
p- 72) explains the CB phenomenon through the consumer-
-spending lens by assigning the ranges of "non-compulsive,
recreational, borderline compulsive, compulsive and addict-
ed buying" to the buying continuum. It is commonly accept-
ed to conceptualise CB as an insurmountable, uncontrolled
and repetitive buying pattern, featuring the waste of time and
financial resources and stemming from the motivation to alle-
viate negative mood (Dittmar et al., 2007; Miiller & Roberts,
2005; Otero-Lopez & Pol, 2013; Ridgway et al., 2008). Our em-
phasis in this research is on the concept of CB as a continuum.

Emotional intelligence. When explaining EI, there are two
primary directions adopted. Researchers (Mayer & Salovey,
1997; Mayer et al., 2004) representing the first direction view
El as a combination of intelligence and emotion. Therefore, EI
measurement tests are in essence very close to IQ tests that
require special conditions to be performed.

The second direction, called the 'mixed model approach’,
construe EI through aspects of character and motivation as
well as emotional abilities (Bar-On, 2006; Petrides & Furnham,
2001). In this study, we use a 'mixed model approach' and
define EI as the ability to understand and manage one's emo-
tions measured by self-report methodology.

El and CB. According to Saraneva and Saaksjarvi (2008),
purchasing for compulsive buyers is a part of life and deeply re-
lated to the emotions they experience. The emotions of these
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buyers are more intense and affect their self-esteem adverse-
ly. While shopping, compulsive buyers try to manage their
personal problems and reduce mood swings.

While only a few studies have looked at the association
between EI and behavioural addictions, findings point to the
existence of a negative relationship. For example, Chien-
-Huang and Chuang (2005) found that adolescents with low
EI were more susceptible to yield to impulsive buying behav-
iour than were those with high EI. Regarding internet use,
Engelberg and Sjoberg (2004) found that frequent internet
users score lower than others on EI measurements. A study
by Parker et al. (2008) revealed that EI was a moderate to power-
ful predictor of such addiction-prone behaviours as gambling,
using the internet and engaging in video games. Similarly, a
study by Beranuy et al. (2009) demonstrated that poor per-
ceived EI was linked to college student misuse of the internet
and mobile phones.

Rose and Segrist (2012) note that dysfunction of emotional
self-regulation is a primary source of CB. Their study demon-
strated that consumers who face difficulties in identifying
feelings and exhibit low distress tolerance are more prone to
excessive buying. Difficulty in identifying emotions impairs
their effective regulation, while greater resilience to stressful
situations (attributable to higher EI) enables a reduction in
the level of negative emotions (Zeidner et al., 2012). Com-
pared to ordinary buyers, compulsive buyers feel more intense
negative emotions before buying (Dittmar, 2004). The pursuit
of relief from negative feelings, as O'Guinn and Faber (1989)
have pointed out, constitutes the main reason for indulging
in CB behaviour.

Negative emotions prompt consumers with high expec-
tations to escape painful self-awareness via compensatory CB
(Kellett & Bolton, 2009). Therefore, the imaginary possibility
of avoiding unacceptable self-awareness and painful feelings
is considered the driver of CB (Dittmar, 2004). Furthermore,
heightened impulsivity is suggested as related to a propensi-
ty for experiential avoidance (Chapman et al., 2006), which
stems from the inability to manage emotions. According to es-
cape theory (see Heatherton and Baumeister, 1991) CB is re-
garded as an effort to avoid adverse inner emotions and shift
the focus to external stimuli such as possessions (Miiller et al.,
2012). In summary, based on the literature review, we suggest:

Hla: Understanding one's emotions and

H1b: Managing one's emotions are both negatively related to
compulsive buying.



The relationship between emotional intelligence and materialism
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Materialism. The conceptualisation of materialism centred on
personal value orientation reveals the significance of owner-
ship or possession perceived by consumers as a needed or
preferred behaviour in pursuing personal goals (Richins &
Dawson, 1992). Values are what determine consumer's choic-
es and behaviour in a wide range of contexts, including con-
sumption. This approach encompasses three interrelated do-
mains: centrality, happiness and success (Richins & Dawson,
1992; Richins, 2004). The centrality facet conveys the extent to
which consumers believe that acquisition and possession of
things is essential to their lives. The success facet of material-
ism is the belief that one's and other people's success might
only be signalised and validated by evident material wealth
and acquisitions. The happiness facet is associated with the
belief that possessions and their acquisition is the main route
to happiness and satisfaction with life. The perspective of
value orientation, which encompasses the facets of centrality,
happiness and success, is predominant in studies of consumer
behaviour.

EI and materialism. Studies confirm that ability-based EI
facilitates stress resilience and stimulates adaptive behaviour
during stressful situations (Schneider et al., 2013). Moreover,
trait-related EI was evidenced to be linked to a lower tenden-
cy to experience negative emotions and a greater inclination
to experience positive emotions (Mikolajczak et al., 2008). Re-
search has also found that individuals, high in trait-related EI,
are more prone to employ adaptive (e.g. problem-solving ori-
ented) rather than non-adaptive (e.g. avoidance-based) cop-
ing strategies when confronted with negative situations (Mi-
kolajczak et al., 2009; Petrides et al., 2007). Similarly, low ability-
-based EI has been found to be linked to coping strategies cha-
racterised by avoidance (Matthews et al., 2006). Thus, research
shows that EI helps protect against choosing harmful emotion
regulation strategies (Mikolajczak et al., 2009).

The avoidance coping style is attributable to experiential
avoidance (Chapman et al., 2006), which is defined as a per-
son's refusal to be exposed to unwanted internal emotional
and behavioural experiences. The reluctance to face unbear-
able difficulties results in various forms of avoidance or es-
cape behaviour, which might be harmful (Hayes et al., 1996).
The propensity to avoid unpleasant thoughts and feelings
stems from various psychological and social dysfunctions (Kash-
dan & Breen, 2007). Chapman et al. suggest that experiential
avoidance possibly stems from a lack of emotional regulation
skills. Therefore, the aforementioned notion implicitly presup-
poses the experiential avoidance and EI links.
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Studies provide empirical evidence of the link between
experiential avoidance and materialism. For example, Kash-
dan and Breen (2007) found that strong materialistic values
were positively associated with experiential avoidance, where
experiential avoidance mediated an association between ma-
terialistic values and diminished emotional well-being. Based
on the 'escape from self' theory (Heatherton & Baumeister,
1991), Kashdan and Breen argue that the relationship be-
tween materialism and experiential avoidance may be explained
by a person's expectation of short-term benefits, which these
avoidances' coping strategies may provide — namely feelings
of pleasure and relief from psychological pain. The 'escape
from self' theory posits that "the motivation to escape from
self-awareness begins with a comparison of self against high
standards or ideals" (Heatherton & Baumeister, 1991, p. 89),
since the awareness of one's own shortcomings is emotional-
ly painful. Further, Kashdan and Breen suggest that avoidance-
-based social motives and self-protective and preventive mind-
sets are more prevalent among materialistic individuals. Emo-
tional experiences characterised by unpleasant states of self-
-awareness elicit experiential avoidance (Chapman et al., 2006).
Materialistic individuals try to fill the gap in their sense of self
with possessions, thus, low self-awareness, as a sign of inse-
curity, is supposed to produce a materialistic response (Bur-
roughs et al., 2013).

The assumption of a negative El-materialism relationship
is further reinforced by findings of Engelberg and Sjoberg
(2006), revealing that heightened concern for money is less
evident among people with higher EI. However, it should be
noted that materialism is a broader concept that extends be-
yond one's attitude towards money (Dittmar et al., 2014). The
materialistic inclination to overspend signifies money being
more a means to acquire possessions rather than the praise of
money per se (Donnelly et al., 2016). Based on the above dis-
cussions, the following hypotheses are suggested:

H2a: Understanding one's emotions is negatively related to
materialism.

H2b: Managing one's emotions is negatively related to mate-
rialism.

The relationship between materialism and compulsive buying
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According to Roberts et al. (2008), the CB phenomena is con-
sidered to be a less rational consumer behaviour. Moreover,
Baker et al. (2013) highlight an existing relationship between
CB and other forms of addictive behaviour and consequences
thereof (such as binge eating, depression and unmanageable
debt) that negatively affect a consumer's personal life. Since
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awareness of the phenomena could assist in avoiding adverse
consequences induced by CB, the determinants of the mal-
adaptive buying behaviour have received increasing atten-
tion in scientific literature.

Saraneva and Séaksjdrvi (2008) summarised previous re-
search on the determinants of CB and identified a variety of
biological, situational, social and psychological determinants
to have significant relationships with CB. In addition, John-
son and Attmann (2009) highlighted two primary factors that
influence CB: neuroticism and interest in fashion tendencies.

Phau and Woo (2008) state that money is imprinted into
people's minds due to unavoidable interaction, which in turn
stipulates emotionally sensitive and comparative behaviour
between oneself and others — it acts as an attribute of social
power, quality, control, and freedom. According to Baker et al.
(2013), materialistic consumers assume that possessions are a
prerequisite for life satisfaction and well-being. Possessions
and acquisitions are their primary criteria used to judge their
success and that of others. Consumers who perceive money
as guaranteeing power, prestige, and social hierarchy improve-
ment, who lack self-confidence, are price-insensitive, and have
difficulty planning for their financial future, tend to be more
engaged in CB. Besides poor self-esteem and propensity to
associate social status with consumption, compulsive custo-
mers are reported to be highly reliant on materialistic values
(Yurchisin & Johnson, 2004). As CB is aimed at restoring pos-
itive mood and developing an identity, materialism has con-
tinuously been correlated to CB (Baker et al., 2013; Dittmar,
2005; Mowen & Spears, 1999; Miiller et al., 2014; Roberts et al.,
2008). Thus:

H3: Materialism is positively related to compulsive buying.

The mediating role of materialism
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A review of literature suggests that material orientation and
possessions might function as a coping mechanism for unde-
sirable emotional states (Kasser et al., 2004; Lastovicka & Siri-
anni, 2011; Segev et al., 2015). In line with the escape theory,
attempts to compensate personal deficiencies (accompanied
by negative emotions) may be turned into external forms of
self-fulfilment, manifested as materialistic desires (Reeves et
al., 2012). Since excessive negative emotions are more preva-
lent among those scoring low on EI, attachment to posses-
sions as a relief from a painful emotional state is presupposed
to be linked with low EI. Emotions and their appraisal inform
behavioural responses (Bagozzi et al., 1999). Negative emo-
tional responses to the unpleasant appraisal of life events
may provoke, among others, avoidance-based intention re-
sponse (Bagozzi, 1992). It follows that low EI as poor ability to
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2 FIGURE 1
Conceptual model

understand and manage personal emotions as well as to cope
with negative feelings should lead to the avoidance-based
coping style and, therefore, should stimulate the development
of materialistic aspirations, which in turn may exhibit a higher
tendency towards CB. Thus:

H4a: Materialism mediates the path relationship between un-
derstanding one's emotions and compulsive buying.

H4b: Materialism mediates the path relationship between ma-
naging one's emotions and compulsive buying.

Figure 1 presents the conceptual model.

Understanding
of own emotion Hla
H2a
Materialism (centrality, H3 ™ Compulsive
happiness and successes) 7| buying
H2b
Management of Hi1b

own emotion

RESEARCH METHODOLOGY

Data collection
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The survey was conducted from November 2017 to March
2018. Previous research had identified the relation between
age and CB behaviour — young people (late teens and young
adolescents) present a higher vulnerability to CB (Granero et
al., 2016; Villardefrancos & Otero-L6pez, 2016). Therefore, a
questionnaire was distributed to university students, using a
convenience sample technique. The data were collected at
different universities in Lithuania. 724 responses fully com-
pleted and usable for the purposes of the study were utilised
for the analysis. We performed two different non-response
bias tests. First, the approach recommended by Lau et al.
(2010) was used throughout the t-test, comparing average
scores for the main variables of the first 10% of the respon-
dents and the last 10% of the respondents. The results re-
vealed no significant difference between the two compared
groups. Moreover, we performed another test with regard to
the age and gender of the respondents who responded to our
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Measures

survey. In doing so, we compared the first and fourth quar-
tiles of the responses and the results showed no significant
differences between the groups, so we determined that non-
-response bias was not an issue in this study. In order to assure
respondents that their personal information will not be used
for any other purposes than the current study, respondents
were informed that the collected data would remain anony-
mous and will be analysed only at an aggregate level for this
research. This method allowed us to prevent the potential
common method bias (Podsakoff et al., 2003; Chang et al,,
2010). The counterbalance of question order was also under-
taken as a procedural measure to control for common method
bias influence on the data. The average age of the respon-
dents was 23 years old with SD = 5.8. Of the total 724 com-
plete responses, 64.2% were female, and 35.8% were male.

Survey items were drawn from previously validated research
and, where necessary, were slightly modified to fit the con-
text of this study. To measure the emotion, we adopted the
scales developed by Lekaviciené and Antiniené (2017) with six
and seven items reflecting on the individual's capability to
understand and manage his/her emotions. Richins (2004)
scales were adopted to measure materialism centrality, hap-
piness and success, with three, four and four items, respec-
tively. Edwards' (1993) scale was used to measure CB with six
items. The questionnaire was assessed by 20 potential respon-
dents to control for any ambiguous expressions. Their feed-
back and comments were used to improve the clarity of the
survey. Likert-type scales, psychometric properties and items
used in this study are presented in Table 1. Different scales are
allowed when using structural equation modelling, since SEM
works with standardised measures.

DATA ANALYSIS AND RESULTS

In the following sections, we illustrate and discuss the analy-
sis results. We followed the procedures recommended by An-
derson and Gerbing (1988) to examine the measurement model
and the structural model.

Measurement model

495

We used SmartPLS v.3 software to examine the internal con-
sistency and to test the discriminant validity of the measures
for all constructs. To examine convergent validity, three crite-
ria were evaluated: all items' factor loadings, Cronbach's al-
pha, and average variances extracted (AVE). The standard-
ised item loadings for each construct are illustrated in Table 1
with all values above the recommended value of 0.7. Three
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O TABLE 1
Measurement items
and infernal validity

items from materialism were deleted from the measurement
model and further analysis due to low loadings. Cronbach's
alpha (o) values were all above the threshold of 0.70. The AVE
values ranged from 0.50 to 0.61, all complying with the recom-
mended minimum of 0.50 (Bagozzi & Yi, 1988), and providing
strong support for internal consistency. The CR values ranged
from 0.72 to 0.87, see Table 1.

Factor
Constructs Items loadings M SD
Understanding one's Sometimes I am very sad, and I do not know why. 074 334 111
emotions (Lekaviciene & Sometimes I am angry, and I do not know why. 075 387 113
Antinien¢, 2017) subscale Sometimes it seems that I am so confused for no
of EI-DARL test (not true reason that I want to cry. 075 363 121
of me; strongly disagree Sometimes I do not understand why I am feeling
(1) to true of me; strongly one way or another. 082 377 119
agree (6)) Sometimes I have feelings that I cannot define. (r) 077 361 121
Ifind it difficult to understand my feelings. 074 411 1.04
(@) 086
CR 090
AVE 059
Managing one's emotions I know how to control my feelings in everyday situations. 075 422 1.03
(Lekavicien¢ & Antiniene, Sometimes my emotions are so strong that it is difficult
2017) subscale of EI-DARL to control them. 076 411 1.19
test (not true of me; strong-  Ilose self-control easily. 076 428 121
ly disagree (1) to true of I 'am able to remain calm when others try to provoke me. 070 376 127
me; strongly agree (6)) I can control my emotions in critical situations. 070 411 1.19
I have a hard time dealing with a bad mood. 071 393 139
I manage my moods well, therefore I overcome difficulties
in a reasonable manner. 071 385 112
(@) 085
CR 089
AVE 0.52
Materialism (centrality, I usually buy only the things I need. 071 261 127
happiness and success) I try to keep my life simple, as far as possessions are concerned.  0.69 211 1.19
(Richins, 2004) I enjoy spending money on things that are not that practical. 071 213 121
(strongly disagree (1) to Buying things gives me a lot of pleasure. 069 257 114
strongly agree (5)) I like a lot of luxury in my life. 071 324 099
It sometimes bothers me quite a bit that I cannot afford
to buy all the things I'd like. 069 332 121
I admire people who own expensive homes, cars, and clothes. 073 238 1.42
I like to own things that impress people. 071 251 116
(@) 072
CR 080
AVE 0.50
Compulsive buying I feel driven to shop and spend, even when I do not have
(Edwards, 1993) the time or the money. 074 219 112
(strongly disagree (1) to I go on buying binges. 075 169 088
strongly agree (5)) I buy things even when I do not need anything. 083 223 1.04
I worry about my spending habits but still go out
and shop and spend money. 080 202 1.03
I buy things even though I cannot afford them. 082 175 094
I buy things I do not need or will not use. 074 232 09
(@) 087
CR 090
AVE  0.61

Note: oo = Cronbach's Alpha; CR = Composite Reliability; AVE = Average Variance Extracted.
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2 TABLE 2
Correlations between
the scales and
discriminant validity
(d|020n0 values show
the AVE square root)

Discriminant validity was assessed to see if each con-
struct's AVE square root was greater than its highest correla-
tion with any other construct in the analysis, and results show
no discriminant validity issue, see Table 2. Discriminant valid-
ity assessment guarantees the uniqueness of a measurement
construct. It also shows that the phenomenon of interest is
not captured in other latent variables within the conceptual
model (Hair et al., 2010). It has been argued that the square
root of AVE in each latent variable is to be used for examining
and establishing discriminant validity (Fornell & Larcker,
1981). The recommended value for establishing discriminant
validity should be larger than other correlation values among
the latent variables, see Table 2.

1 2 3 4
1 Compulsive buying 0.780
2 Managing one's emotions -0.328  0.724
3 Materialism 0.652 -0.307 0.579

4 Understanding one's emotions ~ -0.266  0.587 -0.226 0.767

In order to assess whether multicollinearity was an issue
or not, variance inflation factors (VIF) were computed. This test
showed that the highest VIF value is 1.86, well below the
threshold of 3.3, therefore, multicollinearity was not an issue
(Petter et al., 2007). We performed two different tests to exam-
ine common method bias. First, Harman's single-factor test
was computed, revealing that the majority of variance could
not be attributed to only one factor, and the first factor ac-
counted for 34% of the variance (Podsakoff et al., 2003). In the
second approach, we followed procedures recommended by
Malhotra et al. (2006), i.e. a marker-variable technique, and
modelled all items as the indicators of a factor; the results
showed poor model fit, thus establishing that CMB was not
an issue in this study.

Structural model resulis

497

As the measurement model exhibited good measurement pro-
perties, in the next step of the analysis we examined the mo-
del through Structural Equation Modelling (SEM) using Smart
PLS v.3 software. We examined the hypotheses through the
assessment of path coefficients. As indicated in Figure 2, com-
pulsive buying (CB) was explained by a variance of 45%, show-
ing that the predictors, materialism and the two dimensions
of emotional intelligence (i.e., understanding of one's emo-
tion and management of one's emotion), explained a large
amount of variation. The SEM results also showed that mate-
rialism was explained by a variance of 11%. In contrast to our



DRUS. ISTRAZ. ZAGREB
GOD. 30 (2021), BR. 3,
STR. 487-508

SEINAUSKIENE, B. ET AL.:

THE EFFECT OF...

2 FIGURE 2
Conceptual
model results
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expectations, the SEM results showed that understanding of
one's emotions has no direct effect on materialism; therefore,
H2a was not supported by the model. The analysis, however,
revealed that there is a direct relationship between under-
standing of one's emotions and CB, thus Hla was supported
by the model. It should be noted that the effect was somewhat
weak (B = -0.07, p < 0.05). Furthermore, the results showed
that the management of one's emotions has a negative direct
effect on materialism, therefore, H2b (3 = -0.27, p < 0.001)
was supported by the model. Moreover, the analysis revealed
that there is a negative direct relationship between the man-
agement of one's emotions and CB (B = -0.10, p < 0.05), thus
supporting H1lb. The SEM results showed that there is a sig-
nificant effect of materialism on CB (3 = 0.61, p < 0.001), thus
supporting H3 in our model.

Understanding

of own emotion -0.07 (2.004)*

NS

Materialism (centrality, happi- | 0.61 - Compulsive
ness and successes) (R = 11%) | (20.02)*** | buying (R? = 45%)

-0.27 (5.417)***

Management of
own emotion

20.10 (2.612)**

Note: *p < 0.05, **p < 0.01 and ***p < 0.001. The value in the paren-
thesis represents the t-test value

In order to examine whether the relationships between
understanding of one's emotions and management of one's
emotions to CB were mediated through materialism, we per-
formed the mediation test. We first accounted for the value of
total indirect effects and then examined the direct effects.
These two values must be checked for testing the mediation
effects when PLS-SEM is used (Hair et al., 2017). We do so to
check if the indirect effect is significant or not. If it is not sig-
nificant, then there is no mediation. If significant, then we
check for significance of the direct effects to determine the
type of mediation (i.e., full or partial). The total indirect effects
for the path between understanding of one's emotions and CB
revealed to be not significant, thus materialism does not oper-
ate as a mediator in the relationship (Hair et al., 2017, Mat-
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thews et al., 2018, p. 3), and H4a was rejected in the model.
However, the total indirect effects between management of one's
emotions and CB revealed to be significant (3 = -0.16, t = 5.195,
p = 0.001), establishing the existence of mediation in this path
relationship. Therefore, we examined the direct effects (3 = -0.10,
t = 2.612, p < 0.01), and the results showed that materialism
partially mediates the path between management of one's
emotions and CB, thus, H4b was supported.

Taking the results of the SEM analysis and the coeffi-
cients of the determinants of CB, materialism emerged as the
most powerful predictor relative to other constructs in the
model.

DISCUSSION AND CONCLUSIONS
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The assumption that emotional intelligence (understanding
one's emotions and managing one's emotions) is negatively
associated with the propensity to CB found empirical support
in the present study and is congruent with previous studies
(Rose & Segrist, 2012). The findings of this study revealed that
those who score low on EI (concerning the management of
one's emotions) exhibit a higher propensity towards CB. Ma-
naging one's emotions is related to a higher degree of self-
-control, while CB, on the contrary, exhibits uncontrollable be-
haviour and shows weak rational decision-making abilities.
Being unable to manage their excessive negative emotions,
consumers try to avoid these unpleasant emotional experi-
ences by engaging in CB. Similarly, in line with expectations,
the link between EI (with respect to understanding one's
emotions) and CB was confirmed, implying that consumers
who face difficulties in identifying and understanding feel-
ings are more likely to engage in CB. Thus, the findings of the
present study suggest that understanding and managing one's
emotions may act as protecting factors against CB.
Furthermore, as expected, we found management of one's
emotions (as a dimension of EI) to be negatively related to
materialism. Interestingly, the negative effect of understand-
ing one's emotions (the other dimension of EI) on materialism
was found not to be in line with theoretical predictions. Con-
trary to expectations, the relationship between understand-
ing one's emotions and materialism was insignificant. Such a
finding partly echoes those of Ciarrochi et al. (2002), who
found that emotionally perceptive people appear to be more
strongly affected by stress and show greater rates of depres-
sion and hopelessness. One of the possible explanations pro-
posed by the mentioned authors is deliberate insensitivity.
Though acknowledging their difficulties, these people tend
to repress their negative thoughts or ignore them. Similarly,
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in the study by Aradilla-Herrero et al. (2014), emotional atten-
tion, described as a facet of perceived emotional intelligence,
has been demonstrated as a predictor of heightened emo-
tional susceptibility and suicidal ideation. The mentioned stu-
dies suggest that excessive negative emotions may not be
exclusively specific to those who have a lesser understanding
of their own emotions. Moreover, the EI construct exhibits
conceptual overlap with the concept of psychological mind-
edness (Taylor et al., 1999). High psychological mindedness
produces an increased emotional awareness including the
aspects of the self that are intolerable and perceived as insur-
mountable (Faber & O'Guinn, 1989). In this sense, a too high
degree of psychological mindedness is suggested to be disad-
vantageous, as it may induce heightened self-criticism and
self-discrepancies. Incongruities in the self-concept further mo-
tivate consumers to undertake compensatory consumer be-
haviour, which may take the form of overconsumption,
among other things (Mandel et al., 2017). Taken together, the
contradicting results of the previous and current study on the
effect of understanding one's emotions suggest the existence
of boundary conditions or different underlying mechanisms,
which could explain the inconsistencies and be the avenues
for further research. Future research could account for the
effects of specific negative emotions and resulting cognitive
coping strategies, since the coping style may depend on the
particular emotions elicited by the event (Bagozzi, 1992).

Finally, it was expected and found that materialism
mediates the relationship between the management of one's
emotions to CB. Presumably, reduced ability to manage per-
sonal emotions may reinforce materialistic aspirations, which
in turn may develop a higher tendency towards CB. How-
ever, our results did not provide support for the assumption
that materialism functions as the mediator between under-
standing one's emotions and CB. Again, the non-significant
path of understanding of one's emotions and materialism
hints at the possibility of intervening or moderating variables,
given that the assumption of both positive (Mikolajczak et al.,
2009; Petrides et al., 2007) and adverse (Aradilla-Herrero et al.,
2014) effect on adaptive coping can be drawn from the litera-
ture.

In line with the theoretical proposition, materialism was
positively, statistically related to CB. The prevalence of mate-
rialistic values translates into a heightened inclination towards
CB. These results are in-line with previous studies (Dittmar,
2005; Harnish & Bridges, 2015; Islam et al., 2017; Yurchisin &
Johnson, 2004; O'Guinn & Faber, 1989). The more consumers
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adore material rewards as a pivotal goal in their lives, and the
more they see material possessions as a critical route towards
happiness and success, the more they are preoccupied with
materialistic inspirations.

Research findings suggest that the ability to understand
and manage one's emotions leads towards individuals' critical
reflection on materialistic values. Therefore, encouragement
and contribution to the development of emotional intelli-
gence, as well as providing a basis for prevention and con-
sumer education about unrealistic expectations of material
goods, are urgent issues in today's societies. Although this
study contributes to the literature on antecedents of material-
ism and CB, it has cross-sectional research design-related lim-
itations, which prevent claims of causation. In addition, the
respondents were university students, so the generalisability
of research findings to other populations is restricted.
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Oslanjajuéi se na teoriju bijega, iznosimo tezu da je
emocionalna inteligencija negativno povezana s
materijalizmom i kompulzivnom kupnjom. Nase istrazivanje
pokazuje da je sposobnost upravljanja vlastitim emocijama
povezana s nizim razinama materijalizma i kompulzivne
kupnje. Takoder upozoravamo na to da materijalizam
funkcionira kao mehanizam koiji utie¢e na odnos
emocionalne inteligencije i kompulzivne kupnje. Nadalije,
utvrdeno je da je sposobnost razumijevanja vlastitih emocija
negativno povezana s kompulzivnom kupnjom. Suprotno
o&ekivanjima, analizom putanje uoéeno je da je odnos
izmedu razumijevanja vlastitih emocija i materijalizma
bezna&ajan, $to upuéuje na to da veza izmedu emocionalne
inteligencije i materijalizma mozda nije uvijek izravna.
O¢ekivano, materijalizam je bio pozitivno povezan s
kompulzivnom kupnjom. Nase istraZivanje pridonosi
relevantnoj literaturi, otkrivajuéi da emocionalna inteligencija
prethodi materijalizmu.

Kljuéne rije¢i: emocionalna inteligencija, kompulzivna
kupnja, materijalizam, teorija bijega
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